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FOR some months the work of publishing periodicals has been carried on in 
the London area under abnormal conditions. Four weeks ago some journals failed 
to appear in any form, however depleted. The printing stoppage then was of 
fortunate brevity. fut hopes of a speedy settlement of the dispute have been 
shattered. Another stoppage has now occurred. This News Bulletin is there- 
fore published in an effort to preserve some continuity of contact with the 
readers of ADVFRTISER’S “FEKLY and to give them at least some of the news essen- 
tial to their daily work. For the same reasons it has been thought proper to 
publish that section of our Classified Advertisements columns devoted to Appoin- 


tments Vacant and Wanted; 


firms seeking employees, and men wanting work, should 


not lose this service no matter what the rights and wrongs of the dispute. 


ADVERTISING BUILDS PROSPERITY, SAYS EDEN 


Mr. Anthony Fden - guest of hon- 
our at the golden jubilee dinner of 
the [Incorporated Society of “%ritish 
Advertisers - said that, though Gov- 
ernment advertising had continued on a 
large scale since the war, by far the 
best opportunities for advertising 
would always be found in the commer- 
cial sphere, where it could clearly 
prove to be a benefactor. 

Proposing the toast of the Soc- 
iety, Mr. Fden told his audience at 
the Dorchester on Wednesday of last 
week, that advertising both increased 
the flow of trade and maintained a 
steady volume of employment. This 
fact, he said, had been turned to ac- 
count by manufacturers who had banded 
themselves together to advertise their 
product jointly. 

‘This seems to be an entirely 
healthy tendency, for what the manu- 
facturer is then doing is to invite 


the public’s attention Lo tne type of 
goods or commodity which his industry 
is producing, while leaving it tothe 
consumer to exercise his individual 
choice of the purchase he or she may 
make. And liberty of choice remains 
an essential foundation of freedom,’ 

Advertising had also furthered 
the standardisation of products by 
establishing brand names and trade 
marks. This could be of special help 
to increase sales. It impressed on 
the mind of the public the recollec- 
tion of a brand name, vntil it called 
up a picture and a certain standard of 
quality. Thus the public was en- 
couraged to call for a product by a 
specific name, 

‘Here it seems to me,’ said Mr. 
Eden, ‘your Society is doing an in- 


Appointments Vacant & Wanted - p.5 & 4. 
ISBA Conference - p.2. Late News - p.4. 
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valuable work in the promotion of our 
export trade. I hope you will per- 
severe in this, and that as a result 
we shall establish and maintain an 
ever-growing volume of exports to the 
dollar and hard currency countries.’ 

Responding, Sir Harold Bowden, 
president, [.S.8.A., said that every 
manufacturer must recognise that a 
threat to advertising was a threat to 
his own business. ‘The possibility of 
widespread restrictions on the means 
of publicity would constitute a very 
real threat to advertising and so, toa 
would an increase in the cost of pub- 
licity to the point where it became 
uneconomic. These dangers could be 
countered only by a united front by 
the advertisers themselves. Could 
anyone doubt that there would be, in 
the future, increasing need for adver- 
tisers to speak with one voice and act 
with one purpose? I.S.8.A. existed 
to make that possible. 

After emphasising that the art- 
icle advertised must live up to the 
claims and representations made for 
it, Sir Harold concluded: ‘May I 
suggest that it is in the real inter- 
ests of all firms who advertise their 
goods that they should join this org- 
anisation and thus subscribe to its 
still greater future, after 50 years 
of steady growth and usefulness.’ 


VORE REGULATIONS AND STUPIDITIES 

At the Jubilee Conference of the 
Incorporated Society of British Adver- 
tisers last week a London agent said 
that the consumer must be re-educated 
in his rights as a consumer, and a 
provincial agent urged advertisers to 
allow their agents to take part in 
discussions at ‘controlling level’. 

The influence of the self-service 
store on the advertising of branded 
goods, and the value of branding in 
stimulating research, were among the 
subjects discussed by delegates. 


The morning session, devoted to 
The Future of Branded Goods was presi- 
ded over by Lt. Col. Sir Cyril V.Jones 
(Foster Clark, Ltd.) 

Mr. John Gloag (Pritchard, Wood. 
and Partners), said that we had got to 
make up our minds that there would be 
further regulations and stupidties. 

The consumer was suffering from 
starvation. He must be re-educated 
in his rights, and the people who cer- 
tainly could best undertake that task 
were the branded goods manufacturers. 

There had been a great deal of 
denigration of branded goods. This, 
he believed, was political and Marxist 
in origin, It sought to make people 
distrust branded goods and feel that 
it would be better if distributor and 
advertiser were cut out. 

Self-service was going to make it 
very much easier to re-educate the 
consumer about branded goods. This 
re-education gave responsibility that 
should be taken up collectively by 
manufacturers, distributors, and those 
who served them. The public should 
be made to realise that branded goods 
were there for their own protection. 

During the discussion, Mr. Guy 
‘ountfort (Mather and Crowther Ltd.) 
said that during a visit to the United 
States, he had found that self-service 
by no means deprived the manufacturer 
of scope for selling his products. 
fm the contrary, the self-service store 
had presented a new problem for sales 
and advertising departments. 

The latter spent money in establ- 
ishing brand names and in showing the 
product in advertisement pictures, 
while sales departments sought to get 
better display positions for their 
product in the stores - such as island 
sites or eye-level displays. 

Points made by other speakers 
were: 

If somebody gave a warrant as to 
the quality of the goods, it did not 
matter very much if it was the manu- 

(continued on page 7) 
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WEEK-END COURSS ON MARKET RESEARCY 

To promote education in market research, 
“the Market Reséarch Society, in conjunction 
with the Advertising Association I.1.P,#., 
and 1.5.M.A., is organising a week-end course 
near Manchester from Friday evening to Sunday 
midday, November 17 to 19, 

Lectures will be given by Mr, Graeme 
Cranch, president of the Market Research 
Society, and a team of experts. 

The course is intended primarily for stu- 
dents sitting for the examination of the — 
three co-opereting bodies. Emphasis till be 
on the prectical application of research. It 
will be limited to about 50 students, first 
choice being given to those living in the 
Manchester, Liverpool and Sheffield areas, 
Cost, including boarc and lodging, will be 
50/-, Registered students of A.A., I.1.P.A. 
and 1.8.M.a, should write to the director of 
their association; others to Mr. Graeme 
Cranch, Mather & Crowther Ltd., Brettenhan 
House, London, W.C.2. : 

If the course proves a strong demand for 
this type of instruction, similar: courses in 
other provincial centres will be arranged. 


RANK NEWSREELS LAUNCH SALES DRIVE 
With the lifting of the Board of Trade's 


war-time Film Control Order, which virtually 
wiped out competition between the five news- 
reels, the J, Arthur Rank Organisation pub- 
licity division has launched 4 powerfyl drive 
to sell its two reels, Gaumont-British and 
Universal, to cinema exhibitors, 

In addition to an advertising campaign in 
the film trade papers, a brochure announces 
new features for the two reels, nevw-style 
contents bills, a range of stereos and 
Single-line slugs for Press advertisements, 
stickers drawing attention to newsreels items 
of local appeal, trailer captions, and the 
supply of news stories to local papers, 


; AGENCY MERGER 

Palmer Nerbould Ltd. has been merged 
with Dormtons Ltd., and the offices of the 
former company vacated . No changes of 
directors are involved, and the majority of 
the staff of Palmer Newbould Ltd., have 
been absorbed. Accounts, including G.B. 
Theatres Ltd. have been transferred to 
Dovmtons,. 


CURRENT ADVERTISING 
Bev, Lyons' liquid coffee, from January 1. 
--- Selis, S, Brannan & Sons, thermometer 
makers —-- F, John Roe, London, Eastbourne. 
Corporation; Goldwell Farms Ltd., Goldwell 
Perry cider; Holiyviood Dresses Ltd. -— 
Glovers advertising, London, Aeresprey 
Manufacturing Co, Ltd, 

New Accounts to: H.C, Longley, special 
prestige campaign for Selfridge Ltd., 
nationals, London evenings -—- Greenly's. 
Borm motorcycles to be launched in trade 
Press followed by nationals, provincials. 
--- Willing's Poster advertising Co., all 
outdoor advertising for Nestle Co, 

New Campaigns for: Suiths English 
Clocks, I-86 in. d.c., national dailies, 
Sundays, London evenings, provincial 
dailies, evenings, womens, general interest 
magazines, until next spring (Scientific 
Publicity). --- 6.P.0, Cable & Wireless 
Services, "class" daflies, provincials, and 
trade Press (C. Vernon) -—~ Oxo, nationals, 
provincials, magazines (3.Street). Pilot 
Radios, 6 and & in. d.c., nationals, London 
evenings (Greenly's) --- New Humber Hark, 
Super Snipe and Pullman models and Sunbeam 
Talbot 90, national dailies, London even- 
ings, provincials, illustreted yeeklies, 
trade, technical Press (Basil butler Co,), 


Dudley Bird, of Brandis Davis Ltd., has 
joined Auger & Tumer Ltd, 


- 
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C, MOVE TU PR STOPPAG 

An extension of the printing stoppage 
that may result in almost complete cessation 
of periodical and jobbing work in the London 
area is threatened by latest moves bt the 
London Society of Compositors. Firms where 
members have continued to work despite the 
ban on overtime, and restrictions, received 
notices on Wednesday that unless the employ- 
ers sign separate agreements on the Union's 
terms men will be withdravm immediately. 
L.8.C, states that 2,000 men (in addition to 
3,700 already dismissed), would be involved. 
Firms concemed numbered about 200. 
L.M.P.A. state that by Monday night 4, 300 
compositors had been dismissed, 323 had 
given assurances to work normally, 91 were 
"on strike", and there were 600 the position 
of vhom "was still to be clarified", In any 
event, some suburban papers and many periodi- 
cals will not appear this meek. "Radio 
Times" will be published, The Court of 
Inquiry considering the debate adjoumed on 
Monday until Saturday, 


W.S. CRAWFORD TO GUARANTEE CONTINUANCE 
OF BETAC 

From October 1, BETAC is to receive 
assistance in management and direction from 
W.S. Cranford Ltd., who have decided to 
guarantee continuation of its services for 4 
limited period. For some while it has been 
clear that BETAC has been running into 
aifficultios because the volume of its busi- 
ness has not kept pace with its organisation 
al development, Mr. E,C, liackenzic, direc- 
tor of W.S. Crawford Ltd and of BETAC, stated 
Tucsday that to allow BETAC to close dorm now 
would be a nétional mistake. In vien of the 
Festival of Britain, it should be strengthen- 
ed as a valuable weapon of intemational 
trade. 

BETAC trill remain a completely indepen- 
dent body. 


LATE MEMS: Special area agreement Blackbum 
Corporation-Outdoor ad. advisory Committee 
‘approved by Planning Minister. Special area 
5,356 acres cut to 2,673. . . Advertising 
Cherry ladies clothing taken over by Geo. J. 
Smith & Co. . . . BETAC has joined BETRO... 
Ian Harvey MP. named chairman Press Rela- 
tions Committee 1951 Ad. Conference . . . 
Owbridge launching lung tonic pastilles with 
campaign dailies, Sundays, provincials, 
magazines, trade Press, Agents; W.H.Gollings. 


NEWS ABOUT PEOPLE 

ERIC ELWES, Lever Bros,, Port Sunlight, 
research department, has joined Lintas as 
technical officer to interpret technical in- 
formation on products to account executives 
and copywriters . . . A.N.C.VARLEY, managing 
director, Colman,Prentis and Varley Ltd., re- 
covered from accident, expects to be back at 
his desk by the end of the month. . . C.W. 
COUSLAND, printing and packaging officer, 
Council of Industrial Design, has joined W.S. 
Crawford Lid., as technical manager... 
FRANK COULSON, managing director, Gee 
Advertising Ltd., entertained his Hidlands 
clients last week and introduced them to 
NORMAN D. WATERS, head of the associate 
agency in America . . . JOHN S. EXLEY, publi- 
city manager, Richard Sutcliffe Ltd., has 
married his secretary, Miss JOAN MARGARET 
ALDRED . . . F.W.H.COOK, director, Star Solus 
Sites, hag been adopted as prospective Conser- 
vative and Liberal candidate for the East 
Division of Bradford . . . MAURICE J.SEYMOUR, 
tho joined Iliffe in February, has been 
appointed press officer to the groupts 33 
journals . . . A.H.EDNEY, advertising manager, 
Ascot Water Heaters Ltd., for the past year, 
has been appointed advertising manager of the 
parent company, Pamall (Yate) Ltd. 


Wolsey Ltd, account will move to C.D, 
Notley on January 1. Present agents W.3. 
Cranford are relinguishing the account 
“owing to the pressure of competitive busi- 
ness interests", ~ 
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APPOINTMENTS VAC ANT 


TOP AGENCY SEEKS Research Department Manager, . 


One of the leading agencies seeks a man or 
woman immediately as second-in-command of its 
Research Department, fit to succeed very 
shortly to the management of the department, 
The brief will be to explore new techniques: 
to develop the use of research as en aid to 
formulating successful marketing and adver- 
tising plans and to bring a practical 
"research" attitude to the day to day work 
of the agency. To someone with the right 
background and aptitudes this is an oppor- 
tunity for a successful career in an agency 
in which standards are high and conditions 
pleasant, State educational background 
experience and salary required, to Box &70, 
Ad. Weekly, 160, Fleet St., E.C.4, 


ADDITIONAL STAFF, First class lettering 
artist preferably with creative ability, 
required for Art Studio. A retouching 
artist also required, Ideal working condi- 
tions; roomy studios, splendid natural 
light, Apply for interview to Graphic Arts 
Limited, MON, 6371/2. 
ADVERTISMENT MANAGER required for the old- 
established monthly journal Chemical y 
Products, This appointment calls for a man 
with a successful selling record in the 
technical field, and is a responsible posi- 
tion for a conscientious individual with an 
eventual income above average. Contact Mr. 
Peake, Group Advertisement Director, John 
Trundell & Partners Ltd,, Temple Chambers, 
Temple Avenue, E.C.4, City 6537/9. 


FIRST-CLASS LAYOUT MAN required, A well- | 
known agency requires a first-class layout 
man, able to produce visuale of supreme 
quality and possibly finished drawings of his 
own vork. The post carries with it the 
position of Art Director, Write giving 
details of experience, salary required to 
Box 642, Ad. Weekly, 180, Fleet St,, E.C.4, 


SPACE SALESMEN for North of England, The 
Manchester Office of HOWARD’S PUBLICITY LTD, 
require Space Salesmen to sell advertising 
space on Buses. Good Commission.and expenses, 
Only experienced men need apply, Write or 
telephone Mr, L, Gilder, Howard’s Publicity. 
Ltd,, 134, Deansgate, Manchester, 3. 

Tel. Blackfriars 8482, 


SHORTHANDeTYPIST (Jr.) required by Fleet 
Street Advertising Agency, Filing, and 
general office duties, Write full particu- 


lars to Box 659, Ad, Wkly, 180, Fleet St., 
E.C.4, 


TECHNICAL ARTIST required for zork in 
connection with illustrations for Aero 


de 


Engine handbooks, Perspective drawing, ink 
on linen, Ability to use air-brush and to 
read engineering drawings an advantage, Write, 
giving age and details of previous experience 
to:- The Personnel Officer, The De Havilland 
Engine Co,Ltd,, Stag Lane, Edgware, Middlesex, 


GOOD ALL=ROUND VISUALISER and finished artist 
wanted to lead new studio, Capable and 
experienced men only need apply. Salary 
relevant to ability. Experience and details 
to Box 664, Ad, Weekly. 


SECRETARY REQUIRED TO ADVERTISING MANAGER of 
Pharmaceutical House in West London, Experience 
in similar position preferred, but some knov- 
ledge of advertising office procedure essen- 
tial, Write Box 665, Ad, Weekly, 180, Fleet 
St., E.C.4, 


YOUNG ARTIST REQUIRED, capable of designing 
editorial pages for colour letterpress and 
gravure reproduction, Should be experienced 
in typogrephy. Some knowledge of printing 
would be an advantage although not essential, 
Wide scope for suitable applicant, Write, 
stating age, experience and ralary required, 
to Production Manager, Associated Iliffe 
Press, Dorset House, Stamford St,, London, 
S.E.1. 


ADVERTISING AGENCY in Lancashire requires 
Production Assistant, Knowledge of blocks 
and type, ideas, copy and layout will be 
advantages, but promise is more important 
than experience, Write, giving details of 
education and present position, with salary 
required to Box 657. Ad, Weekly, 190, Fleet 
St., E.C.4,. 


PRODUCTION MAN thoroughly experienced in 
handling both press and print from rough to 
finished job, required by medium-sized London 
Agency, Write giving details and selary 
required, to Box 644, Ad, Weekly, 180, Fleet 


St., B,C.4. 


YOUNG PERSON, male or female (21-23) is . 
required by the Curwen Press to act as an 
assistant typographer. Some previous experi- 
ence is necessary. Please write giving 
details of experience gnd age to The Curwen 
Press Ltd,, North Street, Plaistow, London, 
E.13.. . > 


DIRECTOR of small but progressive firm 
(London) requires on assistant experienced in 
display and exhibition, with sound ideas and 
the ability to design and produce working 
drawings, This is not a full-time drawing 
board job and there is full scope for an 
intelligent man who can work without super- 
vision. Fullest details please and salary 
required to Box 656, Ad, Weekly, 180, Fleet 
St., E.C.4, 
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APPOINTMENTS VACANT 
£1,000 a year offered to e first-class layout 
man with @ sound knowledge of typography, The 
job is with a large and reputable agency in 
Dublin (Eire), The man we want is a fast - 
‘worker, adaptable and easy to get on with, 
If he can do his own visuals or some art 
work that will be an advantage. He must be 
absolutely first-class and be sufficiently 
confident of his own ability to accept a 
three month trial, after which, if his stan- 
dard of work is high enough, he will be 
placed on the permanent staff, Letters 
should «ive full details of past experience 
and present employment to Box 672. Ad, Wkly, 
180, Fleet St., E,C,4, 


EXPORT ADVERTISING SERVICE Ltd. offer good 
opportunity to young man (aged 20-25) as 
Production Assistant, Must be experienced 
in block ordering and production detail and 
be able to assist in the collation of 
material for presentation to printers in 
connection with poster and catalogue work. 
Write stating experience and salary required 
to Roxburghe House, 273/287, Regent St., W,1. 


SILK SCREEN PRINTERS wanted, printing on 
gless experience essential, Piece work. 
Capable men could earn up to £20 per week, © 
Permanency, Box 671, Ad, Weekly, 180, 
Fleet St., E,C,4, 


RETOUCHING ARTIST required by Studio of 
Advertising Agency, 38% hour week, full 
holiday and sickness payment scheme, Salary 
£500 - £750. Interesting work, excellent 
conditions and permanency offered, Write 
fully in confidence to Box 179, Ad, Wkly, — 
180, Fleet St., E,C,4, 


CITY DISPLAY ORGANISATION (Dealer Service) 
has vacancies for 2 typist clerks for account 
administration, Shorthand an advantage, 
Progressive positions to person: of tact and 
initiative, Hard work, but very interesting, 
Full details in writing only to Steff Manager, 
C.B.0,, 261/283, Goswell Rd., E,C,1, 


LAYOUT MAN with some knowledge of copywriting 
and production is required by Advertising 
Department of large S,W, London manufacturers, 
Write stating age, experience and salary, etc, 
Box 666, Ad, Wkly, 180, Fleet St,, E.C.4, 


ENGINEERISG COMPANY located in London required 
as assistant for Advertising Department a 
young man with three to five years Agency 
experience of Contact work, He should have 
had a good grounding in advertisement pro- 
duction and printing, and should be used to 
handling clients in a junior capacity, The 
man we are looking for will feel that he now 
understands the fundamentals of his craft 


and is ready to move on to a position which 6. 


. Man, 


offers him greater responsibility and better 
prospects of early advancement, Preference 

will be given to a young man with a public 

school education. Apply giving full details 
of education, advertising experience and 
salary required to Box 585. Ad, Wkly, 180, 
Fleet St., E.C,4, 


AN ASSISTANT is required by the Advertising 
Manager of the county Perfumery Co,, Ltd. 

The type of man wanted for this appointment 

is under 30, and is at the moment working in 
an edvertising department or agency where he ¥ 
feels his scope for advancement is limited, 
His principal attributes mst be ability to 
handle correspondence with common sense and 
imagination, and at the same time have the 
capacity to undertake some of the detail work 


' which is an essential part of an advertising 


department, In addition, ea knowledge of 
export advertising will almost certainly 
prove a deciding factor in selecting the right 
The commencing salary will not be large; 
however, there is ample opportunity for 
advancement in this growing organisation. 
Applications, which will be treated confiden- 
tially, should be in writing only and 
addressed to Mr, Ellis, Personnel Manager, 
County Perfumery Co,Ltd., Honeypot Lane, 
Stanmore, Middlesex, 


ACCOUNT EXECUTIVE wanted by London Agency. 

The man we are looking for is about 30 - 35 
years of age; has ten to fifteen years solid 
agency experience; and is a proven business 
getter, Anybody answering this description 
who feels that in his present position he is 
not being shown appreciation in the practical 
manner due to him is invited to write, stating 
his case, in strictest confidence to:- Box 
615. Ad, Wkly, 180, Fleet St., E.C.4, Our 
staff have been informed of this advertisement, 


EXPERIENCED COPYWRITER REQUIRED, Copywriter 

of wide experience for the creative depart- 

ment of a leading London Agency. Ability to 
think and write on many subjects is of impor- 
tance, -Send details of experience, age and 
salary required, but not specimens to Box ' 
617, Ad, Wkly, 180, Fleet St., E.C.4, 


POSTER WRITER IN OILS, Vacancy for First 
Class Man: permanent job: top rates, 
PHELPS PUBLICITY, 1, Neeld Parade, Wembly, 
WEM, 3663, os 


PRODUCTION ASSISTANT required for Publicity 
department of large engineering company in 
Lincoln, Experienced in typography, rough 
layouts, block ordering, printing and 
general production work, Single man 
preferred, Age, details of experience and 
salary required to Publicity Manager, ; 
Ruston & Hornsby Ltd,, Engincers, Lincoln, 
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continued from page 2 
facturer or wholesale distributors. 
Some retailers considered that, as 
they selected goods and as complaints 
came back to them, the retailer’s name 
in some ways functioned as a brand. 

Many manufacturers, particularly 
of pharmaceutical products, spent a 
great deal on research, and branding 
to establish the quality of the prod- 
uct enabled them to recover that money. 
In the U.S. a company, Branded 


“Names, Inc., had been formed to pro- 


tect branded goods against attacks. 

A committee should be formed to 
have the facts about branding availa- 
ble for legislators. 

The afternoon session on The Ad- 
vertiser and the Advertising Agent was 
presided over by Mr. P.G.E. Warburton 
(Richard Hudnut, Ltd.) 

That the client should ‘organise 
himself internally’ for co-operation 
with the agent was urged by Mr.Stanley 
D. Dickson, a Sheffield agent. He 
said that after being introduced to 
the directors of the advertising com- 
pany, the agent rarely sawthem again. 
He was then handed over to aMr. X - 
who might be the advertising manager , 
the secretary, or an ‘odd bod’ who 
‘looks after this sort of thing for 
us. 

Much time was wasted at the time 
of the agent’s visits because of an 
apparent inability to get definite 
decisions. If his work were submit- 
ted at controlling level in his pre- 
sence, many annoying differences of 
opinion could be ironed out on the 
spot. 

‘Don’t forget to bring the agent 
into discussions on any matter which 
has to do with marketing or naming of* 
your goods’, Mr. Dixon urged. ‘He 
may know a lot about the reasons for 
certain marketing failures that are 
completely outside your ken. In his 
particular sphere, the advertising and 
marketing agent is as responsible to 
the firm as are its own directors. 


In the discussion Mr. Ulric RB. 
Nalmesley (director and advertisement 
manager, Daily Graphic and Sunday Gra- 
phic), regretted that there was not 
greater co-operation between advertis- 
ers and agents and the newspapers. 
There was too much buying of space on 
a rate-per-inch-per-thousand basis. 
Recently an advertiser came to see him 
with a slide rule in his hand! News- 
papers were out to make advertising 
pay, and nowadays were doing more than 
ever before to protect the advertiser 
and the public. 


STANDARDS TO BE RAISED FOR RE- 
CRUITS TO ADVERTISING 


Fxaminations for the diploma of 
the Advertising Association are to be 
harder next year, said Mr.H.A.W. Ough- 
ton, chairman of the education comm- 
ittee, at last week’s annual dinner of 
the Society of Diploma Members. 

This would improve the status of 
the diploma-holder, and make it appar- 
ent to people who wanted to enter ad- 
vertising that the Association expects 
a very high standard. The industry 
could absorb only a limited number of 
people, and he would like to see fewer 
entrants. 

Mr.F.W. Jefkins, one of 49 succ- 
essful candidates who received their 
diplomas from Mr.W.Ewart Rumble, chair- 
man of the A.A. executive, made a plea’ 
on behalf of young advertising men in 
the provinces, for whom there were no 
evening classes, and suggested a scheme 
for helping them financially. He 
also proposed that S.D.M.A.A. should 
either run a correspondence course or 
ask education authorities to subsidise 
one. 

Mr. Oughton, who said he was in 
sympathy with much. that Mr. Jefkins 
had said, pleaded that nothing should 
be done which might interfere with the 
existing educational structure. He 
hoped there would be no ‘opposition 
bodies.’ 


(continued on page 8) 
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continued from page 7 

Mr. Rumble referred to the ‘pess- 
imists’ who had said there should not 
be an International Advertising Con- 
ference next year. 

‘They point with warning fingers 
at compositors’ strikes, gas strikes, 
shortage of newsprint, re-armament, 
articles of general consumption in 
short supply, and 4" doubles in one 
evening paper once a month,’ he said. 
‘The organising committee, inspired by 
Lord Mackintosh, has, however, decided 
to go ahead,’ 

Mr. A. Bruce MacColl, last year’s 
secretary, who had been elected chair- 
man at the annual meeting held before 
the dinner, proposed the toast of the 
Advertising Association, and announced 
the election of Mr. “.T. Moss and Mr. 
H.A. Oughton as vice-presidents of the 
Society. Other officers: Secretary, 
A.D. Davis; Committee, G.G. Hughes 
(treasurer); E. Furness (provincial 
member); R.B. Smallpage (Press Offi- 
cer); J.J. Proudfoot (publications 
officer); S.R. Green, J.M. Lyons, 
E.S. Pelling-Fulford, W.D.C. Cormack. 


B,D,\.A.A, TO HOLD SESSION AT 
THE FESTIVAL YEAR CONFERENCE 


The British Direct Mail Advertis- 
ing Association is to conduct a sess- 
ion at next year’s International Ad- 
vertising Conference, Viss Kay Murphy 
told the Direct Vail Advertising Asso- 
ciation in New York today (Thursday) 
when she addressed the opening session 
of their 1950 Convention. 


MAIL ORDER TRADERS’ ELIMINATE 
BLACK SHEEP’ 


Meetings of mail order traders 
have been held in London to consider 
the formation of an association, one 
of the objects of which will be to 
“eliminate the ‘black sheep’ from us- 
ing the national Press as a means of 
selling goods of inferior quality.” 

The provisional title is the Mail 
Order Traders’ Association, and its 


first chairman is Mr. A. Marcus, of 
Marcus Stores (Gravesend) Ltd., 


195: CLUBS DAY PLANS 


Plans for the Clubs Day at next 
year’s International: Advertising Conf- 
erence, submitted by Commander Alan 
Robertson-Macdonald, chairman, Club 
Development Committee, were agreed in 
principle by the committee meeting at 
the Fleet Street Column Club on Satur- 
day. 

The final of the next National 
Public Speaking Contest - to be organ- 
ised this time by the Advertising Ass- 
ociation - is to take place during the 
195] Conference. 

\ir. Robert Williamson, of Leeds, 
(North), and Mr. C.T. Courtney-Lewis, 
of Coventry, (the Midlands), have been 
appointed area organisers. No one 
has yet been named for the South. 


TO SPEND £50,000 ON PUBLICITY? 


A £50,000 propaganda appeal has 
been launched by the National Federat- 
ion of Fruit and Potato Trades. The 
fund will be used to spread among con- 
sumers a greater knowledge of the who- 
lesale fruit trade’s functions. 


NO CHRISTMAS LIGHTING RE- 
STRICLLONS 


There are to be no restrictions 
on the use of electricity for shop 
window and advertisement lighting on 
December 25 and 26 in England and Wal- 
es, and on December 25 and January 1 
in Scotland. 
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